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Official anniversary is Tuesday September 15th

1. [bookmark: _GoBack]VAN Gallery Exhibition:

· To run the whole of September. Start collating in March – old photos – (Carola & Andrew) , Pathe news videos (need converting by Charles).
· Theme: Endings & New Beginnings: The Market Hall building was seen as cutting edge/state-of-the-art when it was first constructed.
· History of the Market: Local historian David Trumper to be approached. 
· Collecting memories: Interview John Pook who used to be in charge of issuing the licenses and collecting the rents.
· Collate memories and old photos from veteran stallholders
· Collate Visitor/public memories and compile them into a book.

2. Make a fantastic video: 

Commission Aaron Childs, of Painted Life Productions, to produce a video that would also act as an ongoing general promotional video for the market. The average cost of one of his videos is £750.

3. Press Campaign:

· Numerous PR opportunities throughout the year to mention the 50th. Appeal for memories, video, launch of a year in the life of a market journal, events etc. 
· Instigate meetings with local magazine and newspaper editors to galvanize their interest in covering the 50th – ideally with large feature articles. Shropshire Star, Shrewsbury Chronicle, Shrewsbury Today Magazine, Shropshire Magazine, County Woman magazine.
· Public memories of the market could be run as a campaign coordinated through a media partner – ideally The Shrewsbury Chronicle. This could also create a series of news stories – the  campaign’s launch, its progress and its completion. 

4. A year in the life of Shrewsbury Market:

Pat Jones, of Beyond the Purple Door, is compiling a year-long journal of sketches and photographs capturing the life of the market over the year.

5. Market Heroes: Capturing the character of the market/celebrating our stallholders:

Possibly an exhibition – captured in reportage style photography – the character of each stall and its stallholder/market heroes.  

· The photography could be used for exhibition in a display somewhere prominent within the market and be run as part of a special 50th anniversary celebration campaign on social media.
· The photos would also double up as a useful photo-library for future press and social media uses.

6. Trader of the Month:

Begin a Trader of the Month blog to use on the website and on social media.  The traders could write their own blogs with some editing support supplied. There would need to be some photography for this – using either existing photographs or the new ones being compiled for Market Heroes. 

7.  Giant Tea Party:

This could run down the centre aisle of the market possibly the Saturday before or after the official anniversary. 

8.  Big Event ?

Tuesday September 15th could mark the launch of a whole series of mini special events taking place in the market each day that week, and culminating in something bigger on the Saturday.

Could we run a market talent showcase with a food demonstration area set up somewhere all week, scheduling our food stallholders, including butchers, to demonstrate each day? Demonstration times could run from midday to 2 or 3pm during the week – longer on Saturday September 19th. Saturday’s event could include 2 or 3 prominent local chefs who use our stallholders as suppliers to their restaurants. They would act as a big public draw.

9.  Food Festival Saturday at The Fringe – June 27th  

This, if it goes ahead, could have a 50th anniversary theme woven into it.

10.  In need of a new, smart, general, market bi-fold leaflet to target tourists.

11.  Instigate feature write-up in Nabma magazine. 

12.  Approach Radio Shropshire to encourage it to run a feature on the market for the anniversary.

